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1 Introduction

At the core of any society is a pursuit of harmony. Society is composed
of human clusters and their interactions. One of these key
interactions is in business. Sport is also a thriving 21st century
business as it is a form of entertainment.1 In order to realise this
harmony in sports, the law, in the form of sports law, strives to bring
about justice in sports by ameliorating unlawful competition such as
ambush marketing between competitors through, for example,
legislation which guards against ambush marketing and confers
exclusive association rights on specific sponsors.2 Be that as it may,
many authors, such as Andre Louw, have advocated for a complete
free for all approach towards the sponsorship of mega sporting events
which is characterised by a zero regulation of sports mega-events and
is usually in the form of awarding exclusive association rights to
sponsors.3 This has been met with intense criticism from the likes of
Steve Cornelius who hold that a certain degree of protection of
sponsors is obviously necessary lest the sponsors terminate their
sponsorship contracts with sport federations and the world of sports
is left to die a natural death.4

In this article, I am, from a legal perspective, going to critically
evaluate the creation, nature and working of such ‘association rights’
as contained in the relevant provisions in legislation such as the
Merchandise Marks Act 17 of 1941 (as amended) and the Olympics Act

1 Final year LLB student, University of Pretoria.
1 A Louw Sports law in South Africa (2010) 418.
2 The focus of this article is unlawful competition in the form of unlawful parallel

marketing and more specifically, ambush marketing. This is because ambush
marketing is a component of parallel marketing. 

3 A Louw Ambush marketing and the mega-event monopoly: How laws are abused
to protect commercial rights to major sporting events (2012) 716.

4 S Cornelius ‘Ambush marketing in sport’ (2011) 4 Global Sports Law and Taxation
Reports 12.
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(Law 12035 of 2009) as passed for the 2016 Rio Olympic Games
(Brazil).

I am going to critically evaluate the legitimacy of this
phenomenon of escalation of commercial rights protection for sports
mega-events through the means of sui generis laws, specifically in
respect of its culmination in recent years with the development of so-
called ‘association rights’ to these events. 

In order to enable a deeper understanding of my position on the
aforementioned issue, I am first going to define ‘ambush marketing’
and other key concepts as this will enable the reader and I to have a
common foundation and understanding. Furthermore, I am going to
give an important theoretical understanding of commercial rights and
sponsorship in sports to enable the reader to understand what is at
stake when legislation creating association rights is passed and to
show that there is this phenomenal spike in the protection of
commercial rights. I am then going to proceed to finalise the issue by
critiquing and evaluating as aforementioned.

2 Definition of ambush marketing: What is 
ambush marketing? 

Ambush marketing is defined as any activity which creates a false or
unauthorised commercial association with an event thereby
detracting from the rights of the official sponsors of the event.5

Section 15A of the Merchandise Marks Act protects sponsors from
having their events ambush marketed provided the event is an event
which is designated by the Minister of Trade and Industry. This
definition addresses the ‘what’ and the ‘when’ (ambush marketing
occurs) questions concerning ambush marketing.6

There are two types of ambush marketing namely, ambush
marketing by association of a specific event and ambush marketing by
intrusion.7 Each will be discussed separately. It is to be noted that
with both types of ambush marketing, illustrations better define them
as compared to mere theoretical definitions.

5 HB Klopper & P de W van der Spuy Law of intellectual property (2012) 55.
6 Act 17 of 1941 (as amended).
7 L Leone ‘Ambush marketing: Criminal offence or free enterprise?’ (2008) 3-4 The

International Sports Law Journal 75.
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2.1  Ambush Marketing by association8

Ambush marketing by association can be defined as the classic
example whereby an ambusher seeks to create an association
between itself and the event according to Meenaghan.9 The best
example of this form of ambush marketing is that of the Pringles chips
at the 2009 Wimbledon games.10 Pringles, a Procter & Gamble brand
ambush marketed the Wimbledon games in 2009 by the packaging of
their chips. As tennis fans lined up to head into Wimbledon’s famous
All England Club on 1 July 2009, representatives from Pringles
distributed 24 000 specially marked Pringles ‘crisps’ tubes that read
‘These are not tennis balls!!’ (playing off the fact that Pringles tubes
mirror the packaging that tennis balls are sold in). Pringles drew extra
attention to the campaign by featuring Roger Federer and Bjorn Borg
look-a-likes (termed ‘doubles’) on-hand to interact with consumers.
The guerilla tactic worked because Pringles received so much
exposure on the Daily Telegraph, the Daily Mail and the Washington
Business Journal.11 So not only does this give the consumer the false
impression that Pringles is one of the sponsors of the Wimbledon
Championship but a general public perception that Pringles is one of
the sponsors of the Wimbledon Championships is also created, as was
the case in this unfortunate incident. 

2.2  Ambush Marketing by intrusion

According to Bartlett, ambush marketing by intrusion involves merely
placing one’s trademarks, or other indicia, in event spaces where they
will be captured by television cameras or seen by those attending the
event.12 An apt example is when years ago, during mega sporting
events, aircrafts would simply fly over a sporting venue with a banner
or it would simply drop these bags of parachutes in stadia. These were
parachutes which were branded, bearing the signs of a company.
Another example is that of Paddy Power at the Ryder Cup golf
tournament of 2010.13 On 28 September 2010, Paddy Power, the
biggest betting and gambling company in the UK, placed its enormous
Paddy Power Cleeve Hill Sign near the golf holes in the Ryder Cup golf

8 DM Sandler & D Shani ‘Olympic sponsorship v “ambush” marketing: Who gets the
gold?’ (1989) 29 Journal of Advertising Research 9-14. 

9 T Meenaghan ‘Ambush marketing: Corporate strategy and consumer reaction’
(1998) 15 Psychology and Marketing 305-322.

10 B Gainor ‘Pringles goes ambush at Wimbledon’ http://www.partnership
activation.com/sportsbiz/2009/8/5/pringles-goes-ambush-at-wimbledon.html
(accessed 1 April 2016).

11 As above.
12 P Bartlett ‘Ambush marketing’ (2007) 3 Convergence 31-37.
13 S Lepitak ‘Paddy Power head of mischief to speak at The Drum’s conference on

future marketing’ http://www.thedrum.com/news/2012/10/05/paddy-powers-
best-stunts-bookmakers-head-mischief-speak-drums-first-conference (accessed
1 April 2016).
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tournament which was watched by hundreds of millions of people.
They received tremendous exposure in this successful ambush
marketing campaign.

3 How to prove ambush marketing

In litigation, the context test is what is applied by the courts in order
to determine whether or not a party is guilty of ambush marketing.14

According to the context test, the specific advertisement must be
taken out of the context of the sports event and be considered against
the backdrop of a normal everyday situation. If the message in the
advert is still meaningful, then lawful parallel marketing would have
taken place. However, if the message is rendered senseless after
having taken it out of the context of the event, then this is
tantamount to ambush marketing. 

The final step would be for the judge or presiding officer to apply
the context test to the particular advertisement. Firstly, the presiding
officer should address the images and the wording used. Secondly, he
should look at whether there is a direct or indirect reference made to
the sporting event. Finally, he should ensure that it is one of the listed
lawful techniques to advertise and compete, but should also be wary
of any exceptions. 

4 Body

Sport is a multibillion Rand industry. Sport is big business and is bigger
than any company in the world based on its financial value. For
example, according to IEG’s annual report, the projected global
sports sponsorship spend for 2015 was US$58 billion.15 This is the
value of sports sponsorship. The sponsorship market alone is clearly
worth billions of dollars. Sponsors put in at least US$100 million to
US$200 million to become involved in major games for example, the
Olympics.16 Hence commercial rights is the heartbeat of the sports
fraternity. Colloquially, one would say, ‘it’s what makes sports tick’.

The protection of sponsors’ investments, in the form of legislation
granting sponsors ‘association rights’ or commercial rights, was

14 Klopper & van der Spuy (n 5 above) 105. This context test was applied in the case
of Federation Internationale de Football Association (FIFA) v Bartlett 1994 (4) SA
722 (TPD). Although the principle in question was that of passing on, the same
context test as that of ambush marketing was applied because the goodwill of a
company had also been prejudiced because of unlawful competition.

15 International Events Group (IEG) Sponsorship spending report: Where the dollars
are going and trends for 2015 (2015) 2.

16 DL Yohn ‘Olympics advertisers are wasting their sponsorship dollars’ http://
www.forbes.com/sites/deniselyohn/2016/08/03/olympics-advertisers-are-
wasting-their-sponsorship-dollars/#6177513a6c65 (accessed 19 October 2016).
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necessitated by unlawful competition which was mainly in the form of
ambush marketing at sports mega-events.17 This concept of unlawful
competition, which can alternatively be labelled as ‘unfair
competition’, was discussed in the cases of New Zealand Olympic and
Commonwealth Games Association Inc. v Telecom New Zealand;18

and National Hockey League v Pepsi Cola Canada Ltd.19 There are
bragging companies who actually specialise in ambush marketing and
they rhetorically ask why they should even bother investing R300
million to become one of the official sponsors when they can actually
get the exposure without paying, by, for example, ambush marketing
an event and getting the same or even more exposure than the official
sponsor. 

Ambush marketing began in the 1994 Soccer World Cup in Los
Angeles, USA.20 Burger King was the official sponsor of the World Cup,
but McDonald’s ambush marketed the event in the sense that,
whenever one bought from McDonald’s, they would give him a World
Cup souvenir in the form of a football. All of these companies carry
out thorough research before and after a big event. So they wanted
to find out their ‘return on investment’ (ROI) and whether they would
have actually benefited from sponsoring the World Cup, let’s say for
US$100 million. After the World Cup, they did this research, including
public surveys asking people who the official 1994 World Cup sponsor
was and the majority (55%) of the public believed that McDonald’s was
the official sponsor, solely based on their giving away of World Cup
souvenirs to their customers. Unsurprisingly, there was no ROI on the
Burger King’s investment into the World Cup sponsorship (which was
worth millions of dollars) and McDonald’s actually benefited.
McDonald’s got more exposure from the World Cup and were seen as
the ‘good guys’ because they had ‘sponsored’ the World Cup.21 In
other words, the goodwill and loyalty towards the McDonald’s brand
increased.

In South Africa however, when the real first major event took
place in 1995, there was ambush marketing at the Rugby World Cup
Finals at the Ellis Park stadium. Coca-Cola was the official sponsor of
the Rugby World Cup in 1995 but at the finals game, Pepsi, just at the
start of the game, employed over 400 girls wearing Pepsi clothing to
distribute free Pepsi caps as the spectators entered Ellis Park. It goes
without saying, therefore, that tens of thousands of spectators wore
these Pepsi caps in the stands and, considering that this game was
played in the afternoon, the cap then proved a useful accessory,

17 Cornelius (n 4 above) 12. 
18 1996 7 TCLR 167.
19 42 C.P.R. (3rd) 390, 1992 C.P.R. Lexis 1773.
20 G Nufer Ambush Marketing in Sports: Theory and Practice (2013) 64.
21 B Wilson ‘World Cup brands eye winning results’ http://www.bbc.com/news/

10244711 (accessed 19 October 2016).
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especially in the open stands. So Pepsi seemed like they were the
official sponsors of the Rugby World Cup and therefore got a lot of
exposure. Many also thanked them for sponsoring the World Cup.

This set a dreadful trend for many other ambush marketing
incidents in the world and became common in South African sports.
All the while, this was allowed to get out of hand over the years
because a conducive environment for such ambush marketing existed
in the sense that, no penalties were given to pseudo-sponsors who
ambush marketed mega sporting events, as there was no legislation
to protect the sponsors and give them exclusive sponsorship rights,
until 2003. 

In 2003, the Cricket World Cup was to be hosted by South Africa
and the official sponsor was Pepsi. Remembering its ‘past-sins’ of
ambush marketing a Coca-Cola sponsored 1995 Rugby World Cup final,
Pepsi quickly ran to the government to ask for protection in the form
of intellectual property legislation on trademarks and copyrights
which protect companies from ambush marketing. The legislation was
tabled and passed and its enactment saw the ushering in of new
legislative protection being granted to sponsors, and them enjoying
exclusive association rights to sporting mega-events.22 Inherently,
their commercial rights were protected as well. The two main ways in
which the legal protection was rendered was in the form of, namely,
intellectual property legislation on trademarks and copyrights or a
claim based on passing off which is a form of misrepresentation.23 The
following legislation was passed in order to implement this, namely:

• The Trade Practices Act 76 of 1976 (as amended in 2001) which, in its
section 9(d), provides that ambush marketing is now a criminal
offence.

• Section 15A of the Merchandise Marks Act 17 of 1941 which was also
introduced to prevent ambush marketing and as a move to criminalise
it.

• The Consumer Protection Act 68 of 2008.

• The Safety at Sports and Recreational Events Act 2 of 2010. It also
made ambush marketing a criminal offence. 

• The Advertising Standards Authority (hereafter referred to as ‘ASA’)
also provided a Sponsorship Code.24 In this Sponsorship Code, an
arbitration tribunal was created within the ASA. Therefore, if you
have an issue with any ambush marketing, you can go to the ASA
arbitration tribunal and resolve anyone of these issues within one —
two weeks. It is a speedy process and this is what makes it an
attractive option. Instead of approaching the court and bringing an

22 Louw (n 1 above) 418.
23 Klopper & van der Spuy (n 5 above) 109.
24 The Advertising Standards Authority of South Africa ‘Sponsorship code’ http://

www.asasa.org.za/codes/sponsorship-code (accessed 19 October 2016).
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urgent application etc., this ASA tribunal route is a cheaper and
faster way of resolving anyone of these disputes.

In this ‘dog eat dog’ world where, according to Thomas Hobbes, man
is a brutish animal who has got to be tamed by the law, one might
wonder whether one piece of legislation would not suffice to guard
against the unethical and unlawful business practice of ambush
marketing in order to protect sponsors and grant them exclusive
association rights to sporting mega-events.25 After all it would seem
as though the human animal would have been tamed by that one piece
of legislation. In other words, this observer would basically ask why
the South African legislature would make much ado about nothing and
amend so many Acts to guard against ambush marketing. The answer
is simple if one is to not only look at the millions of dollars which the
sponsors invest in these sporting mega-events but the ROI which they
expect from the investment. This ROI is so well-calculated and
virtually has got to be a certain business forecast into the future on
which the well-being and continued existence of the sponsor in the
business world depends. In light of such an amount of pressure, both
on the sponsors and the event organisers, these many Acts and their
amendments cover every fathomable legal loophole. 

Furthermore, if one is to secure sponsorship, it is important that
they match specific products and consumers. Sponsors require a ROI
on their sponsorship deals, hence, legislation protects it by granting
them exclusive ‘association rights’ and regulating ambush marketing
through legislation.26 There are no ‘freebies’ or gratuitous tokens in
sport, and sponsors just do not sponsor a game or a particular sport
merely because they love it. So for example, if a sporting body is given
US$1 million, the sponsor will need to know what his exposure in
terms of broadcasting and commercial rights will be, and whether
there will be an increase in the sales of the product. Therefore, the
sport federation must know the profile of its players namely, their
gender, ages, etc. It must also know the profile of its spectators
namely, their ages, gender, income bracket, etc. For example, the
governing body of table tennis must know the profile of its spectators,
namely that their average age is 50 years, the gender ratio and that
their income falls within the bracket of R200 000 – R250 000 per
annum. The sport federation would then use this information when
approaching sponsors. In this same table tennis example, there would
be no use in having the table tennis body approach Bentley Motors for
sponsorship for instance, because the spectators’ income bracket
clearly shows that they would never be able to afford a Bentley but,

25 F Viljoen Beginner’s Guide for Law Students (2014) 1. In this chapter, Viljoen
explains this Hobbesian theory of human nature.

26 T Scassa ‘Ambush Marketing and the Right of Association: Clamping Down on
References to That Big Event with All the Athletes in a Couple of Years’ (2011) 25
Journal of Sport Management 357-370.
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spectators in equestrian sports can afford this Bentley so the sport
federation can approach Bentley Motors for sponsorship. Evidently,
therefore, it’s imperative that the sponsor matches with the specific
sport otherwise the sponsorship will never be secured or it will be an
epic fail. This is because, the whole idea is that if a sponsor sponsors
a specific sport, its spectators should end up becoming consumers of
its product(s) and its client. 

The best illustration of a ROI is the Carling Black Label
campaign.27 This was brilliant advertising. This campaign sponsored
and marketed the great match between the Kaizer Chiefs and the
Orlando Pirates, as well as the millions of spectators. Carling Black
Label actually registered all the intellectual property rights on this
whole campaign. The campaign allowed for spectators to vote for
their favourite players and coaches, and create teams which would
play against each other in this derby. In order to vote, a spectator first
had to buy a beer and at the bottom of the beer cap he would find a
code which would enable him to participate by SMSing his preferred
coach and player to the specified number.28 The ROI was
astronomically high as Carling Black Label sold over ten million beers
in seven weeks! Over 10 000 000 votes were cast in a seven week
period. The prize money was huge if one had to just look at the
income that was generated on the sales of beers alone. Over ten
million beers were sold in seven weeks which implies that more than
R10 million was generated as one beer costs more than R1. This was
therefore a brilliant campaign and ROI. 

The Economist reported that, in order to ensure the influx of this
ROI, sponsors take a firm and uncompromised stance of sport
federations, keeping their sports clean, well governed and avoiding
such things as doping scandals in sporting mega-events such as the
Olympics and the World Cup.29 This is important because it safeguards
the sponsors’ reputation and this reputation and image are a vital
component of the association rights to any event that a sport might
have. It is therefore not surprising that the protection of these
association rights is escalating because these association rights are
invaluable for any sponsors’ ROI. It is vital for a sport to remain clean
and untainted if it is to secure sponsorship of any sorts. No doping, no
match-fixing and no bribery for instance, are all requirements that
must be met by a sporting federation before it secures sponsorship. A
present day illustration of this ‘clean stance’ is how some of the main
sponsors of FIFA simply terminated their agreements with FIFA,

27 Anonymous ‘Orlando Pirates official Carling Black Label squad’ http://carling
blacklabelbeer.co.za/bethecoach/cupnews/7-orlando-pirates-official-carling-
black-label-squad (accessed 19 October 2016). 

28 Anonymous ‘Carling Black Label Cup starting XIs’ http://www.kickoff.com/news/
44933/carling-black-label-cup-starting-xis (accessed 19 October 2016).

29 S Chadwick ‘Market-driven morality’ http://www.economist.com/blogs/game
theory/2013/04/corruption-sport-0 (accessed 2 April 2016).
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because of the bribery in football, as this was all about good
governance.

According to Cornelius, laws against ambush marketing evidently
prioritise protecting these sponsors and there are very few sports
federations or event organisers who realise the importance of the
protection of these sponsors because, if the event organisers do not
look after their sponsors, they will simply terminate their contracts
and sport will eventually die.30 This is so as to safeguard their
economic interests. The sponsors must be protected because they are
willing to invest millions into the sport federation or the event and
should therefore benefit from it in the form of a high ROI and
marketing exposure. The sport federation must therefore assist them
to benefit from the specific event in the form of providing protection
for them. 

On the other hand, Louw argues for a free for all approach
towards the sponsorship of mega sport events, which is characterised
by a zero regulation of sports mega-events, and is usually in the form
of awarding exclusive association rights to sponsors.31 He treats
Cornelius’ stance as a mere excuse to monopolise the sporting world. 

To a certain extent Louw is right because, for example, if a
country hosts an event as big and as lucrative as the FIFA World Cup
major events, the locals must also benefit socio-economically from
the hosting of such an event. Typically these World Cup events are
officially sponsored by huge multi-national companies, such as
Budweiser, who get all the exposure and economic benefits, yet local
industries and businesses of the host nation do not. During the 2010
FIFA Soccer World Cup Championship, which was held in South Africa,
a small restaurant in Pretoria called Eastwoods had the FIFA World
Cup logo on its signage.32 FIFA filed an application for Eastwoods to
remove that logo as they were located 500 metres from the Loftus
stadium, which was the exclusion zone, and was therefore deemed to
be illegal ambush marketing. Eastwoods obviously removed the logo
as a lawsuit would have left them bankrupt had FIFA decided to sue
them. This application was unreasonable on FIFAs part because
Eastwoods is so small and insignificant to FIFAs World Cup campaign
that no one would have ever believed that Eastwoods was the official
sponsor of the 2010 FIFA World Cup and thus no impression would be
created by them that they were the official sponsors of the 2010 FIFA
World Cup. This legal protection of sponsors which is in the form of
them being awarded exclusive association rights to mega sport events
is what Louw is advocating against because, in this case, in its efforts

30 Cornelius (n 4 above) 16.
31 Louw (n 3 above) 716.
32 O Dean ‘FIFA wins first 2010 ambush marketing ruling’ Managing Intellectual

Property Magazine 2009 1-2.
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as an event organiser to protect Coca-Cola, which was its official 2010
World Cup sponsor, FIFA literally harassed the small, insignificant
restaurant, Eastwoods. That harassment was unjust and unfair
because, in the end, a paradox was evident in the sense that, whilst
FIFA sought to pursue justice for mighty Coca-Cola, it was unjust in its
harassment of Eastwoods. Ultimately, Louw believes that a certain
extent of ambush marketing is ethical and should be legalised more so
if it is as harmless as Eastwoods’.33 

Ultimately, one sits with the dilemma as to whether or not
ambush marketing should be legalised or regulated. Furthermore, one
would ask whether or not there should be exclusive rights which are
awarded to the official sponsors of these major sports events. 

In my opinion, it is to a very limited extent that I agree with Louw
that ambush marketing should not be regulated and exclusive rights
should not be exclusively granted to sizable official sponsors during
major sports events. This is tantamount to him saying that everyone
must be allowed to associate with an event. It is to a limited extent
that I agree with him because his free for all approach towards the
regulation of ambush marketing and the sponsorship of major sport
events is impractical and only works in a utopian state where
everything is virtually perfect, fair and ethical. Louw is being very
myopic in taking such a stance. This is evident in the history of
ambush marketing in that before it was even regulated and sponsors
for major sports events were protected through the granting of
exclusive association rights, these sponsors were prejudiced by the
lack of exclusive association rights being granted to them because
their competitors would freely intrude on their events and ambush
market. Removing these laws that regulate ambush marketing and
grant exclusive association rights to sponsors would unnecessarily
take us back to the drawing board in order to seek solutions to
problems which have already been solved.

One might further argue that the solution to the problem of
ambush marketing — which is its regulation through legislation — is in
and of itself another problem, in the sense that it has robbed local
industries of host nations (of these major sport events) of the
opportunity to benefit economically. However, in my view, this is a
containable problem and for it I provide the solution below which is
based on Cornelius’ argument. 

I largely agree with Cornelius’ aforementioned argument and hold
that the investments of these big sponsors of major sporting events
should continue being protected by the granting of exclusive
association rights. It need not be a monopoly on the whole, but to a

33 Louw (n 3 above) 723. Under the heading ‘When prohibiting an “association” with
an event’, Louw explains this type of a scenario as an exaggeration and
unbalanced way of regulating ambush marketing.



80    Commercial rights protection for sports mega-events

limited extent, monopolising the major sporting events would
actually be wise. The best solution would be to grant more investors
and companies the opportunity of exposure through sponsorship but,
at the same time, the event organisers must ensure the ultimate
protection of their sponsorship investment by granting them exclusive
association rights. Therefore, the granting of exclusive association
rights by event organisers must be more open to local industries of the
host nations of major sporting events and not be a total ban like what
FIFA does. Leniency is imperative. 

The other reason I do not agree with Louw’s ‘free for all’ approach
towards sponsorship and the granting of association rights to sponsors,
is that it is allowing a cancer of unethical business practices, in the
form of ambush marketing, to perpetuate. On face value, his free for
all approach sounds reformative, fair and legally sound. This is
especially true in a South African economy, which is characterised by
an uneven distribution of wealth amongst its locals, firstly, because
of an apartheid history, which economically marginalised the majority
of the population. Secondly, this is also because of modern policies
which have been manipulated to maintain the appalling economic
status quo, such as the abuse of the tender processes under the new
Black Economic Empowerment (BEE) programme which have
benefited a very few of the black majority. In the face of such a
chequered history, local industries of the host nations of major
sporting events, such as South Africa in the 2010 World Cup, would
definitely embrace Louw’s free for all approach which promotes a
zero regulation on ambush marketing and the granting of exclusive
association rights to a few multi-national companies, and inherently
create free marketing exposure. Be that as it may, the unregulated
ambush marketing, which castigated the big multi-national companies
or sponsors, will backfire and also haunt the locals, especially if one
considers that it is these small local companies which sometimes
ambush market the events of these big sponsors. Louw is fails to
address the problem of unethical business practices in the form of
ambush marketing. 

On the other hand, at least, Cornelius attempts to address this
problem by suggesting that current legislation, which regulates
ambush marketing, should stay in place but he suggests a more open
solution to solving the problem of locals also securing association
rights and sponsorship deals. He does this by reiterating that the best
solution would be to grant more investors and companies the
opportunity of exposure through sponsorship but, at the same time,
the event organisers must ensure the ultimate protection of their
sponsorship investments by granting them with exclusive association
rights.

I agree with Cornelius on several matters. Firstly, with Cornelius’
stance on advocating for the regulation of ambush marketing and the
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granting of exclusive association rights to sponsors of major sporting
events because of the logic behind his reasoning, which includes
evidence as cited above. Secondly, I agree with Cornelius in this
debate solely based on a psychological impression given in the form
of the ‘security’ of his argument, as opposed to Louw’s position
characterised by a subtle oscillation on his zero regulation on ambush
marketing approach. By ‘security’ of argument, I mean that Cornelius
stands by his assertion that ambush marketing has got to be regulated
by the law no matter the circumstance. Louw on the other hand starts
off by criticising the regulation of ambush marketing but, in his
conclusions contained in his book entitled ‘Ambush Marketing and the
Mega-Event Monopoly: How Laws are Abused to Protect Commercial
Rights to Major Sporting Events’, evidence abounds that he has subtly
accepted the need to regulate ambush marketing and in some ways he
is actually providing procedures on how to go about it. Louw’s shifting
of positions works in Cornelius’ favour as even his opponent Louw is
now viewing this same matter from Cornelius’ perspective. For
example, under the heading ‘Guard the guardians,’ Louw states that
checks and balances should be put in place when legislation is enacted
by host nations for sporting mega-events because the legislation
wields considerable power for these private sponsors which it seeks to
protect.34 One would expect that based on his zero regulation on
ambush marketing approach, Louw would provide for this checks and
balances mechanism ‘if’ legislation is enacted by host nations for
sporting mega-events and not ‘when’ legislation is enacted by host
nations for sporting mega-events. Clearly Louw has accepted the
status quo of ambush marketing regulation and the granting of
exclusive association rights and this makes futile his pursuit for a zero
regulation on ambush marketing. Furthermore, to this he adds
procedural mechanisms which can be employed by the advertising
watchdogs.35 These include, a retired judge or an independent legal
expert (such as an intellectual property lawyer) vetting claims of
infringement rights by local organisers prior to the threatening of
legal action.36 In the same text Louw continues to argue that such a
person could be called upon to consider claims of ambush marketing
and to pronounce, on an urgent basis, on the potential lawfulness or
otherwise of the relevant conduct, before the issuing of a cease-and-
desist letter or summons. Louw has not only accepted the status quo
of the regulation of ambush marketing and the granting of exclusive
association rights, but he has also provided Cornelius with ideas on
how to further enforce the regulation of ambush marketing by giving
a procedure on how to go about it. 

34 Louw (n 3 above) 727.
35 As above.
36 As above.
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If one is to look closely at Louw’s checks and balances proposition
concerning the legislation which regulates ambush marketing, and the
procedural mechanisms thereof, one would realise that he is not
making any ground-breaking intellectual discovery of any sort. This is
because his retired judge or independent legal expert procedural
solution has already been provided for by the aforementioned ASA
Sponsorship Code. Clause 9 of the ASA Sponsorship Code provides for
a tribunal which determines whether certain claims can be challenged
in courts as ambush marketing claims. This is also Louw’s purpose of
hiring this retired judge or independent legal expert. It is rather
academically frustrating that Louw is taking us round and round in
circles of theoretical argument only to arrive at the same spot as
Cornelius, which is that of the showing the legal feasibility and
reasonableness in regulating ambush marketing. 

I agree with Louw’s argument on the monopolisation of language.
He argues that event organisers should not monopolise the language
by enacting laws which prohibit the use of certain generic terms
which happen to be associated with the sporting mega-events.37 For
example, ‘gold’, ‘games’, rings’ and ‘summer’. He says it is only the
dishonest commercial use of such generic terms by sponsors’
competitors which should be prohibited. He is right as this protects
one’s right to freedom of speech and expression.38 

However, one would wonder in what other way such a prohibition
on the monopolisation of language can be made other than enacting
laws which prohibit the dishonest commercial language use. Louw
brings us back to Cornelius’ proposition that the regulation of ambush
marketing is vital. Moreover, in his argument against the
monopolisation of language by event organisers, Louw states that if
the sponsors of sporting mega-events want a prohibition on the use of
certain words or symbols associated to a specific sporting mega-
event, by non-sponsors, then the sponsors must pitch a sound case of
why this should be so by explaining in what way the use of this
language by anyone other than the official sponsor might infringe on
their association rights to the event.39 In this argument, law clearly
makes provision for the enactment of legislation which protects the
association rights of official sponsors of sporting mega-events in the
form of language, but he just recommends stricter measures or
requirements which have to be met by the sponsors before the
legislation is passed. This is an apt illustration of the regulation of
ambush marketing which Louw gives and so he eventually ends up
seeing this whole matter the way that Cornelius does. However, I
would like to commend Louw for being the only authority, amongst

37 Louw (n 3 above) 725.
38 Sec 16 of the Constitution of the Republic of South Africa, 1996 (the

Constitution).
39 As above. 



  (2016) 10 Pretoria Student Law Review    83

Cornelius, Strauss, etc., who has clarified this confusion on the
monopolisation of language in accordance with the granting of
exclusive association rights.

5 The legal implications of the regulation of 
ambush marketing in South Africa: Chapter 2 
of the Constitution of the Republic of South 
Africa: Bill of Rights

The Bill of Rights entrenches certain inalienable fundamental rights to
which both natural and juristic persons are entitled.40 I am going to
discuss those fundamental rights which are relevant to this discussion. 

According to section 16(1) (a) and (c) of the Constitution,
‘everyone has the right to freedom of expression, which includes
freedom of the press and other media’ and the ‘freedom of artistic
creativity.’41 Whilst this provision entitles one to advertise his brand,
its meaning can be misconstrued as entitling anyone to advertise or
market his brand as and when he pleases. This would be unfair on the
official sponsors of sports mega-events who would have exclusively
been awarded exclusive association rights for the exposure of their
products and brand because they would have poured in millions to
secure such a business opportunity. This is Cornelius’ assertion that,
whilst he recommends that event organisers open up the official
sponsorship of sporting mega-events to more local investors and
companies of host nations, the regulation of ambush marketing
cannot, however, be abolished lest companies who ambush market
sporting mega-events and unfairly enjoy the exposure of their brand
at the expense of the official sponsor, would inappropriately raise the
defence of ‘freedom of expression’.

In terms of section 18 of the Constitution, ‘everyone has the right
to freedom of association’.42 This clearly means that any company
can choose to associate its brand with a particular sport and sporting
mega-event without any restriction. Louw would agree with this legal
provision and its application in context. Be that as it may, the
company must thus first seek permission or approval to be associated
with the game or sporting mega-event and consequently sponsor it
because, opening up the major event to anyone would be unfair on
the official sponsors of sports mega-events (who would have been
awarded exclusive association rights for the exposure of their
products and brand because they would have poured in millions to
secure such a business opportunity). This condition is in line with the

40 Ch 2 of the Constitution.
41 Afri-Forum v Malema 2011 (6) SA 240 (EqC) para 20.
42 Ch 2 of the Constitution.
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new legislation which grants exclusive rights to official sponsors of
sports mega-events. This is a justifiable limitation in terms of section
36 of the Constitution which I discuss below.

Section 22 of Constitution is an interesting provision in that it has
the special feature of a qualification unlike, for example, section 18
which just bestows a fundamental right on a person. Section 22
provides the qualification that the practice of a trade may be
regulated by the law.43 In other words, whilst one may be entitled to
choose their trade freely, this same trade may be regulated by the
law. The main aim of getting into business is to make a profit and the
only way that this profit can be made is through the exposure which
is brought about by marketing.44 Therefore, when a company assumes
its status as a going concern after having chosen its trade, it is obvious
that it wants this entitlement of marketing its brand at sporting mega-
events for instance, and thus associate itself with the major sport
events. Louw and the law are still of one mind up to this point.
However, an application of the qualification of section 22 provides
that this marketing, in the form of ambush marketing is regulated so
as to ensure fair and ethical business practice in business and in sport.
This tallies with Cornelius stance on the regulation of ambush
marketing and sponsorship. 

Section 30 of the South African Constitution provides that
everyone has the right to participate in the cultural life of their
choice, but no one doing so may do so in a manner inconsistent with
any provision of the Bill of Rights.45 This provision definitely supports
Louw’s position on allowing ambush marketing to take place because,
in terms of this constitutional provision, any company is entitled to
partake in any sport or sporting mega-event of its choice as sport is a
component of culture. Be that as it may, in terms of the provision’s
qualification, the company can only do so in a way that is consistent
with the Constitution. The Constitution is founded on values of
fairness, equality and justice.46 Therefore, the company has got to
associate itself with the sporting mega-event by partaking in
marketing in a fair manner and this is definitely not ambush marketing
because this would be unfair and unjust on the official sponsors of the
sports mega-events — who would have exclusively been awarded
exclusive association rights for the exposure of their products and
brand because they would have poured in millions to secure such a
business opportunity. Cornelius is again supported by the
Constitution.

43 The Law Society of the Northern Provinces v Mahon [2011] 2 All SA 481 (SCA) para
20.

44 Salomon v Salomon & Co Ltd [1897] AC 22 (HL).
45 Minister of Home Affairs v Fourie 2006 (1) 524 (CC); Lesbian and Gay Equality

Project v Minister of Home Affairs [2005] ZACC 19.
46 Sec 1(a) of the Constitution. 
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According to section 34 of the Constitution, ‘everyone has the
right to have any dispute that can be resolved by the application of
law decided in a fair public hearing before a court, where
appropriate, another independent and impartial tribunal or forum’.47

Contrary to Louw’s zero regulation on ambush marketing assertions,
which criticise the legitimacy and existence of the ASA Code, in terms
of this constitutional provision, the ASA Code, which provides for an
arbitration tribunal, is evidently a necessary regulation on ambush
marketing because it provides a disciplinary forum for all those
official sponsors who would have been disadvantaged by the
repercussions of ambush marketing such as a low ROI. Furthermore,
the audi alteram partem principle entitles the claims of ambush
marketing to be heard in a tribunal which is similar to that of the ASA
Code. This truly makes Louw’s position dismissible because, in this
application of section 34, his assertion flies in the face of the
Constitution and this is legally unpardonable in terms of section 2 of
the Constitution. Section 2 entrenches the supremacy of the
Constitution by providing that the ‘Constitution is the Supreme law of
the Republic; law or conduct inconsistent with it is invalid, and the
obligations imposed by it must be fulfilled’. 

In light of these Constitutional arguments one would conclude
that Louw is clutching at straws in his free for all approach and zero
regulation on ambush marketing position. This is because the
Constitution, in all its impartiality, is still found to be agreeing and
‘siding’ with Cornelius in this ambush marketing regulation debate.
Clearly I am not the only one agreeing with Cornelius nor am I being
naïve as a mere law student in agreeing with Cornelius. 

6 Section 36-Limitations Clause

Section 36 of the Constitution contains a limitation clause. According
to this limitation clause, the human rights which are entrenched in
the Bill of Rights are not absolute however, they can be limited and
encroached upon in a way that is justifiable in an open and
democratic society such as South Africa. Section 36 provides: 

The rights in the Bill of Rights may be limited only in terms of law of
general application to the extent that the limitation is reasonable and
justifiable in an open and democratic society based on human dignity,
equality and freedom, taking into account all relevant factors,
including;

(a) The nature of the right;

(b) The importance of the purpose of the limitation;

(c) The nature and extent of the limitation;

47 Legal Aid South Africa v Magidiwana 2015 (6) SA 494 (CC). 
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(d) The relation between the limitation and its purpose; and 

(e) Less restrictive means to achieve this purpose.

Whilst all the aforementioned legal qualifications which promote the
regulation of ambush marketing can be highlighted, they are all
anchored in the limitation clause of section 36 which also, like them,
provides a limitation on these fundamental rights. These fundamental
rights which could potentially allow for companies to ambush market
at sporting mega-events are limited by laws of general application in
the form of all the aforementioned legislation which was passed in
order to curb ambush marketing, such as the Merchandise Marks Act48

and the Olympic Act.49 This is the legitimate way to limit any
fundamental rights in an open and democratic society such as South
Africa. 

In order to come up with a legitimate limitation of these
fundamental rights, the procedure which the courts employ is that of
a proportionality test. The court weighs the business interests of the
company accused of ambush marketing against the interests of the
prejudiced official sponsor of a sporting mega-event, coupled with
public policy considerations which focus on the impact of the ambush
marketing on the Constitution and society as a violation of the
Constitution thereof. As an illustration, in the previously cited
ambush marketing incident on the 1995 Rugby World Cup,50 had
Pepsi’s ambush marketing of the 1995 Rugby World Cup occurred
under the current constitutional dispensation, the court would have
considered Pepsi’s right to market its brand and exposure thereof
versus Coca-Coca’s exclusive association rights to the sporting mega-
event, which would have come about as a result of the millions of
dollars that it would have invested into the event. Moreover, the
court would have also considered qualifications such as that of section
22 which allows it to regulate ambush marketing. With this in mind,
the court would have then determined whether illegal ambush
marketing took place and the type of penalty that would best suit
Pepsi’s violation of the Constitution. In this case, Pepsi would have
probably been found guilty of ambush marketing. This proportionality
test was first employed in the precedent setting case of S v
Makhwanyane.51 It is in light of these constitutional priorities that the
courts will be willing to limit the constitutional values of athletes in
terms of the limitations clause.

In light of the regulation of ambush marketing, it is likely that this
purpose orientated approach, coupled with the constitutional value
orientated approach, will be applied by courts when deciding on how

48 Merchandise Marks Act 17 of 1941.
49 Federal law 12,035 of 2009.
50 See para 4 (pg 5) above.
51 1995 (3) SA 391 (CC) 104.
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to address ambush marketing in terms of the limitation clause, in
future sport mega-events which are to be held in South Africa. This
regulation of ambush marketing is encouraged.

7 Conclusion

In conclusion, this is the middle ground that lies between Louw and
Cornelius’ arguments in that, the major sponsors must be protected
but leniency is being called upon from event organisers and, exclusive
association rights should be granted to locals of these nations which
host major sport events in order for all to benefit. Nonetheless,
Cornelius’ endorsement of the regulation of ambush marketing and
the granting of exclusive association rights seems more laudable at
this point in time, especially if the sporting fraternity would want to
survive and not die a natural death due to a lack of oxygen, of which
in its case, this oxygen is sponsorship. 



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Off
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Remove
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
    /ACaslonPro-Bold
    /ACaslonPro-BoldItalic
    /ACaslonPro-Italic
    /ACaslonPro-Regular
    /ACaslonPro-Semibold
    /ACaslonPro-SemiboldItalic
    /AdLibBT-Regular
    /AdobeArabic-Bold
    /AdobeArabic-BoldItalic
    /AdobeArabic-Italic
    /AdobeArabic-Regular
    /AdobeFangsongStd-Regular
    /AdobeHebrew-Bold
    /AdobeHebrew-BoldItalic
    /AdobeHebrew-Italic
    /AdobeHebrew-Regular
    /AdobeHeitiStd-Regular
    /AdobeKaitiStd-Regular
    /AdobeMingStd-Light
    /AdobeMyungjoStd-Medium
    /AdobePiStd
    /AdobeSongStd-Light
    /AdobeThai-Bold
    /AdobeThai-BoldItalic
    /AdobeThai-Italic
    /AdobeThai-Regular
    /AerospaceBT-Regular
    /AGaramondPro-Bold
    /AGaramondPro-BoldItalic
    /AGaramondPro-Italic
    /AGaramondPro-Regular
    /AGaramondPro-Semibold
    /AGaramondPro-SemiboldItalic
    /AgencyFB-Bold
    /AgencyFB-Reg
    /Aharoni-Bold
    /Aierbazzi
    /AJensonPro-Bold
    /AJensonPro-BoldIt
    /AJensonPro-It
    /AJensonPro-Lt
    /AJensonPro-LtIt
    /AJensonPro-Regular
    /AJensonPro-Semibold
    /AJensonPro-SemiboldIt
    /Albertus-Bold
    /Albertus-ExtraBold
    /Albertus-Medium
    /AlbertusMedium-Italic
    /Aldine401BT-BoldItalicA
    /Algerian
    /AmbrosiaDemo
    /Andalus
    /Angel
    /AngsanaNew
    /AngsanaNew-Bold
    /AngsanaNew-BoldItalic
    /AngsanaNew-Italic
    /AngsanaUPC
    /AngsanaUPC-Bold
    /AngsanaUPC-BoldItalic
    /AngsanaUPC-Italic
    /Antigoni
    /AntiqueOlive
    /AntiqueOlive-Bold
    /AntiqueOliveCompact-Regular
    /AntiqueOlive-Italic
    /Aparajita
    /Aparajita-Bold
    /Aparajita-BoldItalic
    /Aparajita-Italic
    /ArabicTypesetting
    /Arial-Black
    /Arial-BoldItalicMT
    /Arial-BoldMT
    /Arial-ItalicMT
    /ArialMT
    /ArialNarrow
    /ArialNarrow-Bold
    /ArialNarrow-BoldItalic
    /ArialNarrow-Italic
    /ArialRoundedMTBold
    /ArialUnicodeMS
    /AriostoRegular
    /ArnoldBoeD
    /ArnoPro-Bold
    /ArnoPro-BoldCaption
    /ArnoPro-BoldDisplay
    /ArnoPro-BoldItalic
    /ArnoPro-BoldItalicCaption
    /ArnoPro-BoldItalicDisplay
    /ArnoPro-BoldItalicSmText
    /ArnoPro-BoldItalicSubhead
    /ArnoPro-BoldSmText
    /ArnoPro-BoldSubhead
    /ArnoPro-Caption
    /ArnoPro-Display
    /ArnoPro-Italic
    /ArnoPro-ItalicCaption
    /ArnoPro-ItalicDisplay
    /ArnoPro-ItalicSmText
    /ArnoPro-ItalicSubhead
    /ArnoPro-LightDisplay
    /ArnoPro-LightItalicDisplay
    /ArnoPro-Regular
    /ArnoPro-Smbd
    /ArnoPro-SmbdCaption
    /ArnoPro-SmbdDisplay
    /ArnoPro-SmbdItalic
    /ArnoPro-SmbdItalicCaption
    /ArnoPro-SmbdItalicDisplay
    /ArnoPro-SmbdItalicSmText
    /ArnoPro-SmbdItalicSubhead
    /ArnoPro-SmbdSmText
    /ArnoPro-SmbdSubhead
    /ArnoPro-SmText
    /ArnoPro-Subhead
    /Asenine
    /AsenineSuperThin
    /AsenineThin
    /AsenineWide
    /Aubrey
    /AvantGarde-Book
    /AvantGarde-BookOblique
    /AvantGarde-Demi
    /AvantGarde-DemiOblique
    /BambiBold
    /BaskOldFace
    /BastardusSans
    /Batang
    /BatangChe
    /Battlestar
    /Bauhaus93
    /BellGothicStd-Black
    /BellGothicStd-Bold
    /BellMT
    /BellMTBold
    /BellMTItalic
    /BerlinSansFB-Bold
    /BerlinSansFBDemi-Bold
    /BerlinSansFB-Reg
    /BernardMT-Condensed
    /BernhardModernStd-Bold
    /BernhardModernStd-BoldIt
    /BernhardModernStd-Italic
    /BernhardModernStd-Roman
    /BickhamScriptPro-Bold
    /BickhamScriptPro-Regular
    /BickhamScriptPro-Semibold
    /BigTop
    /BirchStd
    /BirdsofaFeather
    /BizarroPlain
    /BlackadderITC-Regular
    /BlackoakStd
    /BlockUp
    /BlueHighway
    /BlueHighwayCondensed
    /BlueHighwayDType
    /BodoniBT-Bold
    /BodoniBT-BoldCondensed
    /BodoniBT-BoldItalic
    /BodoniBT-Book
    /BodoniBT-BookItalic
    /BodoniBT-Italic
    /BodoniBT-Roman
    /BodoniHand
    /BodoniMT
    /BodoniMTBlack
    /BodoniMTBlack-Italic
    /BodoniMT-Bold
    /BodoniMT-BoldItalic
    /BodoniMTCondensed
    /BodoniMTCondensed-Bold
    /BodoniMTCondensed-BoldItalic
    /BodoniMTCondensed-Italic
    /BodoniMT-Italic
    /BodoniMTPosterCompressed
    /BookAntiqua
    /BookAntiqua-Bold
    /BookAntiqua-BoldItalic
    /BookAntiqua-Italic
    /Bookman-Demi
    /Bookman-DemiItalic
    /Bookman-Light
    /Bookman-LightItalic
    /BookmanOldStyle
    /BookmanOldStyle-Bold
    /BookmanOldStyle-BoldItalic
    /BookmanOldStyle-Italic
    /BookshelfSymbolSeven
    /BradleyHandITC
    /Brassfield
    /Brianne'shand
    /BritannicBold
    /Broadway
    /BrowalliaNew
    /BrowalliaNew-Bold
    /BrowalliaNew-BoldItalic
    /BrowalliaNew-Italic
    /BrowalliaUPC
    /BrowalliaUPC-Bold
    /BrowalliaUPC-BoldItalic
    /BrowalliaUPC-Italic
    /BrushScriptMT
    /BrushScriptStd
    /BulletBallsAOE
    /Bunker
    /Burgoyne_Initials
    /CaflischScriptPro-Regular
    /Calibri
    /Calibri-Bold
    /Calibri-BoldItalic
    /Calibri-Italic
    /CalifornianFB-Bold
    /CalifornianFB-Italic
    /CalifornianFB-Reg
    /CalisMTBol
    /CalistoMT
    /CalistoMT-BoldItalic
    /CalistoMT-Italic
    /Cambria
    /Cambria-Bold
    /Cambria-BoldItalic
    /Cambria-Italic
    /CambriaMath
    /Candara
    /Candara-Bold
    /Candara-BoldItalic
    /Candara-Italic
    /Captureit
    /CarolusItalic
    /CarolusRomanFont
    /CarrArrowsfilled
    /Castellar
    /CastIron
    /Cellpic
    /Centaur
    /Century
    /CenturyGothic
    /CenturyGothic-Bold
    /CenturyGothic-BoldItalic
    /CenturyGothic-Italic
    /CenturyOldStyleStd-Bold
    /CenturyOldStyleStd-Italic
    /CenturyOldStyleStd-Regular
    /CenturySchoolbook
    /CenturySchoolbook-Bold
    /CenturySchoolbook-BoldItalic
    /CenturySchoolbook-Italic
    /Ceriph0553
    /Ceriph0554
    /Ceriph0555
    /Ceriph0556
    /Ceriph0563
    /Ceriph0564
    /Ceriph0755
    /Ceriph0756
    /Ceriph0763
    /Ceriph0764
    /Ceriph0765
    /Ceriph0766
    /CGOmega
    /CGOmega-Bold
    /CGOmega-BoldItalic
    /CGOmega-Italic
    /CGTimes
    /CGTimes-Bold
    /CGTimes-BoldItalic
    /CGTimes-Italic
    /ChannelTuning
    /ChaparralPro-Bold
    /ChaparralPro-BoldIt
    /ChaparralPro-Italic
    /ChaparralPro-Light
    /ChaparralPro-LightIt
    /ChaparralPro-Regular
    /ChaparralPro-Semibold
    /ChaparralPro-SemiboldIt
    /CharlemagneStd-Bold
    /CharlemagneStd-Regular
    /Chiller-Regular
    /Circus
    /Clarendon-Bold
    /Clarendon-Book
    /Clarendon-Condensed-Bold
    /ClarendonExtended-Bold
    /Classic1065
    /Classic1066
    /ColonnaMT
    /ComicSansMS
    /ComicSansMS-Bold
    /CompactaBT-Light
    /Consolas
    /Consolas-Bold
    /Consolas-BoldItalic
    /Consolas-Italic
    /Constantia
    /Constantia-Bold
    /Constantia-BoldItalic
    /Constantia-Italic
    /Coolvetica
    /CooperBlack
    /CooperBlackStd
    /CooperBlackStd-Italic
    /CopperplateGothic-Bold
    /CopperplateGothic-Light
    /Copy0855
    /Copy0856
    /Copy0865
    /Copy0866
    /Copy0955
    /Copy0956
    /Copy0965
    /Copy0966
    /Copy1055
    /Copy1056
    /Copy1065
    /Copy1066
    /Corbel
    /Corbel-Bold
    /Corbel-BoldItalic
    /Corbel-Italic
    /CordiaNew
    /CordiaNew-Bold
    /CordiaNew-BoldItalic
    /CordiaNew-Italic
    /CordiaUPC
    /CordiaUPC-Bold
    /CordiaUPC-BoldItalic
    /CordiaUPC-Italic
    /Coronet
    /Courier
    /Courier-Bold
    /Courier-BoldOblique
    /CourierNewPS-BoldItalicMT
    /CourierNewPS-BoldMT
    /CourierNewPS-ItalicMT
    /CourierNewPSMT
    /Courier-Oblique
    /CourierStd
    /CourierStd-Bold
    /CourierStd-BoldOblique
    /CourierStd-Oblique
    /CurlzMT
    /DaunPenh
    /David
    /David-Bold
    /DFKaiShu-SB-Estd-BF
    /DilleniaUPC
    /DilleniaUPCBold
    /DilleniaUPCBoldItalic
    /DilleniaUPCItalic
    /DokChampa
    /Dotum
    /DotumChe
    /Ebrima
    /Ebrima-Bold
    /EccentricStd
    /EdwardianScriptITC
    /Elephant-Italic
    /Elephant-Regular
    /EngraversMT
    /EraserDust
    /EraserRegular
    /ErasITC-Bold
    /ErasITC-Demi
    /ErasITC-Light
    /ErasITC-Medium
    /EstrangeloEdessa
    /EucrosiaUPC
    /EucrosiaUPCBold
    /EucrosiaUPCBoldItalic
    /EucrosiaUPCItalic
    /EuphemiaCAS
    /EuroSig
    /Eurostar
    /EurostarBlack
    /EurostarBlackExtended
    /EurostarRegularExtended
    /FangSong
    /FelixTitlingMT
    /FnT_BasicShapes1
    /FootlightMTLight
    /ForteMT
    /Fortyfive
    /Frame5Font
    /FranklinGothic-Book
    /FranklinGothic-BookItalic
    /FranklinGothic-Demi
    /FranklinGothic-DemiCond
    /FranklinGothic-DemiItalic
    /FranklinGothic-Heavy
    /FranklinGothic-HeavyItalic
    /FranklinGothic-Medium
    /FranklinGothic-MediumCond
    /FranklinGothic-MediumItalic
    /FrankRuehl
    /FreesiaUPC
    /FreesiaUPCBold
    /FreesiaUPCBoldItalic
    /FreesiaUPCItalic
    /FreestyleScript-Regular
    /FrenchScriptMT
    /FrutigerLinotype-Bold
    /FrutigerLinotype-BoldItalic
    /FrutigerLinotype-Italic
    /FrutigerLinotype-Roman
    /FuturaBT-ExtraBlackCondItalic
    /FuturaBT-ExtraBlackItalic
    /Gabrielle
    /Gabriola
    /Garamond
    /Garamond-Antiqua
    /Garamond-Bold
    /Garamond-Halbfett
    /Garamond-Italic
    /Garamond-Kursiv
    /Garamond-KursivHalbfett
    /GaramondPremrPro
    /GaramondPremrPro-It
    /GaramondPremrPro-Smbd
    /GaramondPremrPro-SmbdIt
    /Gautami
    /Gautami-Bold
    /Georgia
    /Georgia-Bold
    /Georgia-BoldItalic
    /Georgia-Italic
    /GiddyupStd
    /Gigi-Regular
    /GillSansMT
    /GillSansMT-Bold
    /GillSansMT-BoldItalic
    /GillSansMT-Condensed
    /GillSansMT-ExtraCondensedBold
    /GillSansMT-Italic
    /GillSans-UltraBold
    /GillSans-UltraBoldCondensed
    /Gisha
    /Gisha-Bold
    /GloucesterMT-ExtraCondensed
    /GoudyOldStyleT-Bold
    /GoudyOldStyleT-Italic
    /GoudyOldStyleT-Regular
    /GoudyStout
    /Gulim
    /GulimChe
    /Gungsuh
    /GungsuhChe
    /Haettenschweiler
    /HarlowSolid
    /Harrington
    /Header0865
    /Header0866
    /Header0867
    /Header0868
    /Header1767
    /Header1768
    /Heart-Things
    /Helvetica
    /Helvetica-Bold
    /Helvetica-BoldOblique
    /Helvetica-Narrow
    /Helvetica-Narrow-Bold
    /Helvetica-Narrow-BoldOblique
    /Helvetica-Narrow-Oblique
    /HelveticaNeueCE-Bold
    /HelveticaNeueCE-BoldItalic
    /HelveticaNeueCE-Italic
    /HelveticaNeueCE-Roman
    /HelveticaNeueCE-Thin
    /HelveticaNeueCE-ThinItalic
    /HelveticaNeueLT-Black
    /HelveticaNeueLT-BlackCond
    /HelveticaNeueLT-BlackCondObl
    /HelveticaNeueLT-BlackExt
    /HelveticaNeueLT-BlackExtObl
    /HelveticaNeueLT-BlackItalic
    /HelveticaNeueLT-Bold
    /HelveticaNeueLT-BoldCond
    /HelveticaNeueLT-BoldCondObl
    /HelveticaNeueLT-BoldExt
    /HelveticaNeueLT-BoldExtObl
    /HelveticaNeueLT-BoldItalic
    /HelveticaNeueLT-BoldOutline
    /HelveticaNeueLT-Condensed
    /HelveticaNeueLT-CondensedObl
    /HelveticaNeueLT-ExtBlackCond
    /HelveticaNeueLT-ExtBlackCondObl
    /HelveticaNeueLT-Extended
    /HelveticaNeueLT-ExtendedObl
    /HelveticaNeueLT-Heavy
    /HelveticaNeueLT-HeavyCond
    /HelveticaNeueLT-HeavyCondObl
    /HelveticaNeueLT-HeavyExt
    /HelveticaNeueLT-HeavyExtObl
    /HelveticaNeueLT-HeavyItalic
    /HelveticaNeueLT-Italic
    /HelveticaNeueLT-Light
    /HelveticaNeueLT-LightCond
    /HelveticaNeueLT-LightCondObl
    /HelveticaNeueLT-LightExt
    /HelveticaNeueLT-LightExtObl
    /HelveticaNeueLT-LightItalic
    /HelveticaNeueLT-Medium
    /HelveticaNeueLT-MediumCond
    /HelveticaNeueLT-MediumCondObl
    /HelveticaNeueLT-MediumExt
    /HelveticaNeueLT-MediumExtObl
    /HelveticaNeueLT-MediumItalic
    /HelveticaNeueLT-Roman
    /HelveticaNeueLT-Thin
    /HelveticaNeueLT-ThinCond
    /HelveticaNeueLT-ThinCondObl
    /HelveticaNeueLT-ThinExt
    /HelveticaNeueLT-ThinExtObl
    /HelveticaNeueLT-ThinItalic
    /HelveticaNeueLT-UltraLigCond
    /HelveticaNeueLT-UltraLigCondObl
    /HelveticaNeueLT-UltraLigExt
    /HelveticaNeueLT-UltraLigExtObl
    /HelveticaNeueLT-UltraLight
    /HelveticaNeueLT-UltraLightItal
    /Helvetica-Oblique
    /HendrixDemo
    /HighTowerText-Italic
    /HighTowerText-Reg
    /HoboStd
    /HoltzschueRegular
    /HoneyScript-Light
    /HoneyScript-SemiBold
    /Hooge0455
    /Hooge0456
    /Hooge0465
    /Hooge0466
    /Hooge0553
    /Hooge0554
    /Hooge0555
    /Hooge0556
    /Hooge0557
    /Hooge0558
    /Hooge0563
    /Hooge0564
    /Hooge0565
    /Hooge0566
    /Hooge0655
    /Hooge0656
    /Hooge0665
    /Hooge0666
    /Impact
    /ImprintMT-Shadow
    /InformalRoman-Regular
    /Inter
    /IrisUPC
    /IrisUPCBold
    /IrisUPCBoldItalic
    /IrisUPCItalic
    /IskoolaPota
    /IskoolaPota-Bold
    /Iso0865
    /Iso0866
    /Italic0855
    /Italic0856
    /Italic0865
    /Italic0866
    /JasmineUPC
    /JasmineUPCBold
    /JasmineUPCBoldItalic
    /JasmineUPCItalic
    /JFRingmaster
    /Jokerman-Regular
    /JuiceITC-Regular
    /KaiTi
    /Kalinga
    /Kalinga-Bold
    /Kartika
    /Kartika-Bold
    /KelvinizedNormal
    /KhmerUI
    /KhmerUI-Bold
    /KlavikaBold-Bold
    /KlavikaBold-BoldItalic
    /KlavikaLight-Italic
    /KlavikaLight-Plain
    /KlavikaMedium-Italic
    /KlavikaMedium-TF
    /KlavikaRegular-TF
    /KodchiangUPC
    /KodchiangUPCBold
    /KodchiangUPCBoldItalic
    /KodchiangUPCItalic
    /Kokila
    /Kokila-Bold
    /Kokila-BoldItalic
    /Kokila-Italic
    /KomikaBubbles
    /KozGoPr6N-Bold
    /KozGoPr6N-ExtraLight
    /KozGoPr6N-Heavy
    /KozGoPr6N-Light
    /KozGoPr6N-Medium
    /KozGoPr6N-Regular
    /KozGoPro-Bold
    /KozGoPro-ExtraLight
    /KozGoPro-Heavy
    /KozGoPro-Light
    /KozGoPro-Medium
    /KozGoPro-Regular
    /KozGoStd-Bold
    /KozGoStd-ExtraLight
    /KozGoStd-Heavy
    /KozGoStd-Light
    /KozGoStd-Medium
    /KozGoStd-Regular
    /KozMinPr6N-Bold
    /KozMinPr6N-ExtraLight
    /KozMinPr6N-Heavy
    /KozMinPr6N-Light
    /KozMinPr6N-Medium
    /KozMinPr6N-Regular
    /KozMinPro-Bold
    /KozMinPro-ExtraLight
    /KozMinPro-Heavy
    /KozMinPro-Light
    /KozMinPro-Medium
    /KozMinPro-Regular
    /KozMinStd-Bold
    /KozMinStd-ExtraLight
    /KozMinStd-Heavy
    /KozMinStd-Light
    /KozMinStd-Medium
    /KozMinStd-Regular
    /KristenITC-Regular
    /Kroeger0455
    /Kroeger0456
    /Kroeger0465
    /Kroeger0466
    /Kroeger0553
    /Kroeger0554
    /Kroeger0555
    /Kroeger0556
    /Kroeger0557
    /Kroeger0558
    /Kroeger0563
    /Kroeger0564
    /Kroeger0565
    /Kroeger0566
    /Kroeger0655
    /Kroeger0656
    /Kroeger0665
    /Kroeger0666
    /Kroeger0755
    /Kroeger0756
    /Kroeger0765
    /Kroeger0766
    /KunstlerScript
    /LadyCopra
    /LadyCopraAlternate
    /LadyCopraNarrow
    /LadyCopraWide
    /LaoUI
    /LaoUI-Bold
    /Latha
    /Latha-Bold
    /LatinWide
    /Law&Order
    /Leelawadee
    /Leelawadee-Bold
    /Lettau0655
    /Lettau0656
    /LetterGothic
    /LetterGothic-Bold
    /LetterGothic-BoldItalic
    /LetterGothic-Italic
    /LetterGothicStd
    /LetterGothicStd-Bold
    /LetterGothicStd-BoldSlanted
    /LetterGothicStd-Slanted
    /LevenimMT
    /LevenimMT-Bold
    /LiberationMono
    /LiberationMono-Bold
    /LiberationMono-BoldItalic
    /LiberationMono-Italic
    /LiberationSans
    /LiberationSans-Bold
    /LiberationSans-BoldItalic
    /LiberationSans-Italic
    /LiberationSerif
    /LiberationSerif-Bold
    /LiberationSerif-BoldItalic
    /LiberationSerif-Italic
    /LilyUPC
    /LilyUPCBold
    /LilyUPCBoldItalic
    /LilyUPCItalic
    /LithosPro-Black
    /LithosPro-Bold
    /LithosPro-ExtraLight
    /LithosPro-Light
    /LithosPro-Regular
    /LondonBetween
    /LondonMM
    /LondonTwo
    /LovedbytheKing
    /LubalinGraphITCbyBT-XtraLightOb
    /LucidaBright
    /LucidaBright-Demi
    /LucidaBright-DemiItalic
    /LucidaBright-Italic
    /LucidaCalligraphy-Italic
    /LucidaConsole
    /LucidaFax
    /LucidaFax-Demi
    /LucidaFax-DemiItalic
    /LucidaFax-Italic
    /LucidaGrande
    /LucidaHandwriting-Italic
    /LucidaSans
    /LucidaSans-Demi
    /LucidaSans-DemiItalic
    /LucidaSans-Italic
    /LucidaSans-Typewriter
    /LucidaSans-TypewriterBold
    /LucidaSans-TypewriterBoldOblique
    /LucidaSans-TypewriterOblique
    /LucidaSansUnicode
    /Magneto-Bold
    /Mahawa
    /MaiandraGD-Regular
    /MalgunGothic
    /MalgunGothicBold
    /MalgunGothicRegular
    /Mangal
    /Mangal-Bold
    /Marigold
    /MarketDeco
    /Marlett
    /MaturaMTScriptCapitals
    /MaudlinSketch
    /MediaGothic
    /Meiryo
    /Meiryo-Bold
    /Meiryo-BoldItalic
    /Meiryo-Italic
    /MeiryoUI
    /MeiryoUI-Bold
    /MeiryoUI-BoldItalic
    /MeiryoUI-Italic
    /MesquiteStd
    /MicrosoftHimalaya
    /MicrosoftJhengHeiBold
    /MicrosoftJhengHeiRegular
    /MicrosoftNewTaiLue
    /MicrosoftNewTaiLue-Bold
    /MicrosoftPhagsPa
    /MicrosoftPhagsPa-Bold
    /MicrosoftSansSerif
    /MicrosoftTaiLe
    /MicrosoftTaiLe-Bold
    /MicrosoftUighur
    /MicrosoftYaHei
    /MicrosoftYaHei-Bold
    /Microsoft-Yi-Baiti
    /MingLiU
    /MingLiU-ExtB
    /Ming-Lt-HKSCS-ExtB
    /Ming-Lt-HKSCS-UNI-H
    /MinimaSSK
    /MinionPro-Bold
    /MinionPro-BoldCn
    /MinionPro-BoldCnIt
    /MinionPro-BoldIt
    /MinionPro-It
    /MinionPro-Medium
    /MinionPro-MediumIt
    /MinionPro-Regular
    /MinionPro-Semibold
    /MinionPro-SemiboldIt
    /MinionStd-Black
    /Miriam
    /MiriamFixed
    /MisterEarlBT-Regular
    /Mistral
    /MoanHand
    /Modern-Regular
    /Molot
    /MongolianBaiti
    /Mono0755
    /Mono0756
    /Mono0765
    /Mono0766
    /Mono0855
    /Mono0856
    /Monoeger0555
    /Monoeger0556
    /Monooge0555
    /Monooge0556
    /MonotypeCorsiva
    /MoolBoran
    /MS-Gothic
    /MS-Mincho
    /MSOutlook
    /MS-PGothic
    /MS-PMincho
    /MSReferenceSansSerif
    /MSReferenceSpecialty
    /MS-UIGothic
    /MutluOrnamental
    /MVBoli
    /MyriadPro-Black
    /MyriadPro-BlackCond
    /MyriadPro-BlackCondIt
    /MyriadPro-BlackIt
    /MyriadPro-Bold
    /MyriadPro-BoldCond
    /MyriadPro-BoldCondIt
    /MyriadPro-BoldIt
    /MyriadPro-Cond
    /MyriadPro-CondIt
    /MyriadPro-It
    /MyriadPro-Light
    /MyriadPro-LightCond
    /MyriadPro-LightCondIt
    /MyriadPro-LightIt
    /MyriadPro-Regular
    /MyriadPro-Semibold
    /MyriadPro-SemiboldCond
    /MyriadPro-SemiboldCondIt
    /MyriadPro-SemiboldIt
    /MyriadStd-Sketch
    /MyriadStd-Tilt
    /Narkisim
    /NewCenturySchlbk-Bold
    /NewCenturySchlbk-BoldItalic
    /NewCenturySchlbk-Italic
    /NewCenturySchlbk-Roman
    /NewsGothicBT-BoldCondensed
    /NewsGothicBT-BoldCondItalic
    /NewsGothicBT-Demi
    /NewsGothicBT-DemiItalic
    /NewsGothicBT-ExtraCondensed
    /NewsGothicBT-ItalicCondensed
    /NewsGothicBT-Light
    /NewsGothicBT-LightItalic
    /NewsGothicBT-RomanCondensed
    /NewsGothicStd
    /NewsGothicStd-Bold
    /NewsGothicStd-BoldOblique
    /NewsGothicStd-Oblique
    /NewspaperPiBT-Regular
    /NiagaraEngraved-Reg
    /NiagaraSolid-Reg
    /NormandeBT-Italic
    /NormandeBT-Roman
    /NSimSun
    /NuevaStd-Bold
    /NuevaStd-BoldCond
    /NuevaStd-BoldCondItalic
    /NuevaStd-BoldItalic
    /NuevaStd-Cond
    /NuevaStd-CondItalic
    /NuevaStd-Italic
    /NuevaStd-Light
    /NuevaStd-LightItalic
    /NuevaStd-Regular
    /NuptialBT-Regular
    /Nyala-Regular
    /Ocean_Iacy
    /OCRAbyBT-Regular
    /OCRAExtended
    /OCRAStd
    /OCRB10PitchBT-Regular
    /oilhand
    /OldDreadfulNo7BT-Regular
    /OldEnglishTextMT
    /Oldnewspaperfont
    /Onyx
    /OnyxBT-Regular
    /OrandaBT-Bold
    /OrandaBT-BoldCondensed
    /OrandaBT-BoldItalic
    /OrandaBT-Italic
    /OrandaBT-Roman
    /OrandaBT-RomanCondensed
    /OratorBT-FifteenPitch
    /OratorBT-TenPitch
    /OratorStd
    /OratorStd-Slanted
    /OrbitBbyBT-Regular
    /OriginalGaramondBT-Bold
    /OriginalGaramondBT-BoldItalic
    /OriginalGaramondBT-Italic
    /OriginalGaramondBT-Roman
    /OzHandicraftBT-Roman
    /OzHandicraftCyrillicBT-Roman
    /OzHandicraftGreekBT-Roman
    /PalaceScriptMT
    /Palatino-Bold
    /Palatino-BoldItalic
    /Palatino-Italic
    /PalatinoLinotype-Bold
    /PalatinoLinotype-BoldItalic
    /PalatinoLinotype-Italic
    /PalatinoLinotype-Roman
    /Palatino-Roman
    /Papyrus-Regular
    /Parchment-Regular
    /ParisianBT-Regular
    /ParkAvenueBT-Regular
    /pehuensito
    /Perpetua
    /Perpetua-Bold
    /Perpetua-BoldItalic
    /Perpetua-Italic
    /PerpetuaTitlingMT-Bold
    /PerpetuaTitlingMT-Light
    /petty1.0
    /Pica10PitchBT-Roman
    /PiranesiItalicBT-Regular
    /PlantagenetCherokee
    /Playbill
    /PlaybillBT-Regular
    /PMingLiU
    /PMingLiU-ExtB
    /Pointers
    /Pointy
    /PoorRichard-Regular
    /PoplarStd
    /PosterBodoniBT-Italic
    /PosterBodoniBT-Roman
    /PosterBodoniCyrillicBT-Roman
    /PosterBodoniGreekBT-Roman
    /Prestige12PitchBT-Bold
    /Prestige12PitchBT-BoldItalic
    /Prestige12PitchBT-Italic
    /Prestige12PitchBT-Roman
    /PrestigeEliteStd
    /PrestigeEliteStd-Bd
    /PrestigeEliteStd-BdSlanted
    /PrestigeEliteStd-Slanted
    /PrimaSansBT-Bold
    /PrimaSansBT-BoldOblique
    /PrimaSansBT-Oblique
    /PrimaSansBT-Roman
    /PrimaSansMonoBT-Bold
    /PrimaSansMonoBT-BoldOblique
    /PrimaSansMonoBT-Oblique
    /PrimaSansMonoBT-Roman
    /PrimaSerifBT-Bold
    /PrimaSerifBT-Roman
    /PrintersOrnamentsOne
    /Pristina-Regular
    /PTBarnumBT-Regular
    /Raavi
    /RageItalic
    /RaleighBT-Bold
    /RaleighBT-DemiBold
    /RaleighBT-ExtraBold
    /RaleighBT-Light
    /RaleighBT-Medium
    /RaleighBT-Roman
    /Ravie
    /Revival555BT-BoldA
    /Revival555BT-BoldItalicA
    /Revival555BT-ItalicA
    /Revival555BT-LightA
    /Revival555BT-LightItalicA
    /Revival555BT-RomanA
    /Revival555BT-SemiBoldA
    /Revival555BT-SemiBoldItalicA
    /Revival565BT-Bold
    /Revival565BT-BoldItalic
    /Revival565BT-Italic
    /Revival565BT-Roman
    /ReznorBroken
    /Ribbon131BT-Bold
    /Ribbon131BT-Regular
    /RickGriffinDemo
    /Rockwell
    /Rockwell-Bold
    /Rockwell-BoldItalic
    /Rockwell-Condensed
    /Rockwell-CondensedBold
    /Rockwell-ExtraBold
    /Rockwell-Italic
    /Rod
    /RomanaBT-Bold
    /RomanaBT-Roman
    /RosewoodStd-Fill
    /RosewoodStd-Regular
    /RoundhandBT-Black
    /RoundhandBT-Bold
    /RoundhandBT-Regular
    /RyoDispStd-Bold
    /RyoDispStd-ExtraBold
    /RyoDispStd-Heavy
    /RyoDispStd-Medium
    /RyoDispStd-SemiBold
    /RyoGothicPlusN-Bold
    /RyoGothicPlusN-ExtraLight
    /RyoGothicPlusN-Heavy
    /RyoGothicPlusN-Light
    /RyoGothicPlusN-Medium
    /RyoGothicPlusN-Regular
    /RyoGothicPlusN-UltraHeavy
    /RyoTextPlusN-ExtraLight
    /RyoTextPlusN-Light
    /RyoTextPlusN-Medium
    /RyoTextPlusN-Regular
    /RyoTextStd-ExtraLight
    /RyoTextStd-Light
    /RyoTextStd-Medium
    /RyoTextStd-Regular
    /SakkalMajalla
    /SakkalMajallaBold
    /SchadowBT-Black
    /SchadowBT-BlackCondensed
    /SchadowBT-Bold
    /SchadowBT-Light
    /SchadowBT-LightCursive
    /SchadowBT-Roman
    /SchneidlerBT-Black
    /SchneidlerBT-BlackItalic
    /SchneidlerBT-Bold
    /SchneidlerBT-BoldItalic
    /SchneidlerBT-Italic
    /SchneidlerBT-Light
    /SchneidlerBT-LightItalic
    /SchneidlerBT-Medium
    /SchneidlerBT-MediumItalic
    /SchneidlerBT-Roman
    /Schoenecker1055
    /Schoenecker1056
    /Schoenecker1065
    /Schoenecker1066
    /Schrift
    /Script12PitchBT-Roman
    /Scriptina
    /Scriptina-Alternates
    /ScriptMTBold
    /SeagullBT-Bold
    /SeagullBT-Heavy
    /SeagullBT-Light
    /SeagullBT-Medium
    /SegoePrint
    /SegoePrint-Bold
    /SegoeScript
    /SegoeScript-Bold
    /SegoeUI
    /SegoeUI-Bold
    /SegoeUI-BoldItalic
    /SegoeUI-Italic
    /SegoeUI-Light
    /SegoeUI-SemiBold
    /SegoeUISymbol
    /SemaphoreBT-Regular
    /SerifaBT-Black
    /SerifaBT-Bold
    /SerifaBT-BoldCondensed
    /SerifaBT-Italic
    /SerifaBT-Light
    /SerifaBT-LightItalic
    /SerifaBT-Roman
    /SerifaBT-Thin
    /SerifaBT-ThinItalic
    /ShonarBangla
    /ShonarBangla-Bold
    /ShotgunBlanksBT-Regular
    /ShotgunBT-Regular
    /ShowcardGothic-Reg
    /Shruti
    /Shruti-Bold
    /SimHei
    /SimplifiedArabic
    /SimplifiedArabic-Bold
    /SimplifiedArabicFixed
    /SimSun
    /SimSun-ExtB
    /SnapITC-Regular
    /SnowCapBT-Regular
    /SonicBT-ExtraBold
    /SonicCutThruBT-Heavy
    /SpaceBT-Bold
    /SprocketBT-Regular
    /SprocketDeluxeBT-Regular
    /Square721BoldItalic
    /Square721BT-Bold
    /Square721BT-BoldCondensed
    /Square721BT-BoldExtended
    /Square721BT-Roman
    /Square721BT-RomanCondensed
    /Square721BT-RomanExtended
    /SquareSlabserif711BT-Bold
    /SquareSlabserif711BT-Light
    /SquareSlabserif711BT-Medium
    /Staccato222BT-Regular
    /Staccato555BT-RegularA
    /Standard0751
    /Standard0752
    /Standard0753
    /Standard0754
    /Standard0755
    /Standard0756
    /Standard0757
    /Standard0758
    /Standard0763
    /Standard0764
    /Standard0765
    /Standard0766
    /Standard0955
    /Standard0956
    /Standard0965
    /Standard0966
    /Star-Things
    /Star-Things2
    /Star-Things3
    /Stencil
    /StencilBT-Regular
    /StencilStd
    /Stentiga
    /StoneAgeBT-Regular
    /StoneSansITC-MediumItalic
    /StoneSansITCTTBoldItalic
    /StoneSansOSITCTTBold
    /StoneSansOSITCTTMedium
    /StoneSansOSITCTTMediumIta
    /StoneSansSemITCTTSemi
    /StoneSansStd-Bold
    /StoneSansStd-BoldItalic
    /StoneSansStd-Medium
    /StoneSansStd-MediumItalic
    /StoneSansStd-Semibold
    /StoneSansStd-SemiboldItalic
    /StuyvesantBT-Regular
    /StymieBT-Bold
    /StymieBT-BoldItalic
    /StymieBT-ExtraBold
    /StymieBT-ExtraBoldCondensed
    /StymieBT-Light
    /StymieBT-LightItalic
    /StymieBT-Medium
    /StymieBT-MediumItalic
    /Submerged
    /SubwayTicker
    /Superfly
    /Swiss721BT-Black
    /Swiss721BT-BlackCondensed
    /Swiss721BT-BlackCondensedItalic
    /Swiss721BT-BlackExtended
    /Swiss721BT-BlackItalic
    /Swiss721BT-BlackNo2
    /Swiss721BT-BlackOutline
    /Swiss721BT-BlackRounded
    /Swiss721BT-Bold
    /Swiss721BT-BoldCondensed
    /Swiss721BT-BoldCondensedItalic
    /Swiss721BT-BoldCondensedOutline
    /Swiss721BT-BoldExtended
    /Swiss721BT-BoldItalic
    /Swiss721BT-BoldOutline
    /Swiss721BT-BoldRounded
    /Swiss721BT-Heavy
    /Swiss721BT-HeavyItalic
    /Swiss721BT-Italic
    /Swiss721BT-ItalicCondensed
    /Swiss721BT-Light
    /Swiss721BT-LightCondensed
    /Swiss721BT-LightCondensedItalic
    /Swiss721BT-LightExtended
    /Swiss721BT-LightItalic
    /Swiss721BT-Medium
    /Swiss721BT-MediumItalic
    /Swiss721BT-Roman
    /Swiss721BT-RomanCondensed
    /Swiss721BT-RomanExtended
    /Swiss721BT-Thin
    /Swiss721BT-ThinItalic
    /Swiss721CyrillicBT-Bold
    /Swiss721CyrillicBT-BoldItalic
    /Swiss721CyrillicBT-Italic
    /Swiss721CyrillicBT-Roman
    /Swiss721GreekBT-Black
    /Swiss721GreekBT-BlackInclined
    /Swiss721GreekBT-Bold
    /Swiss721GreekBT-BoldCond
    /Swiss721GreekBT-BoldCondInclind
    /Swiss721GreekBT-BoldInclined
    /Swiss721GreekBT-Condensed
    /Swiss721GreekBT-CondInclined
    /Swiss721GreekBT-Inclined
    /Swiss721GreekBT-Light
    /Swiss721HebrewBT-Bold
    /Swiss721HebrewBT-Roman
    /Swiss911BT-Compressed
    /Swiss911BT-ExtraCompressed
    /Swiss911BT-UltraCompressed
    /Swiss921BT-RegularA
    /Swiss924BT-RegularB
    /Sylfaen
    /Symbol
    /SymbolMonospacedBT-Regular
    /SymbolMT
    /SymbolProportionalBT-Regular
    /Tahoma
    /Tahoma-Bold
    /Talkies
    /TangoBT-Regular
    /TaxTaxation
    /TektonPro-Bold
    /TektonPro-BoldCond
    /TektonPro-BoldExt
    /TektonPro-BoldObl
    /TempusSansITC
    /ThunderbirdBT-Regular
    /Times-Bold
    /Times-BoldItalic
    /Times-Italic
    /TimesNewRomanPS-BoldItalicMT
    /TimesNewRomanPS-BoldMT
    /TimesNewRomanPS-ItalicMT
    /TimesNewRomanPSMT
    /Times-Roman
    /TimesSansSerif
    /TraditionalArabic
    /TraditionalArabic-Bold
    /TrajanPro-Bold
    /TrajanPro-Regular
    /Transitional511BT-Bold
    /Transitional511BT-BoldItalic
    /Transitional511BT-Italic
    /Transitional511BT-Roman
    /Transitional521BT-BoldA
    /Transitional521BT-CursiveA
    /Transitional521BT-RomanA
    /Transitional551BT-MediumB
    /Transitional551BT-MediumItalicB
    /Travelcons
    /TravelconsOutline
    /TravelingTypewriter
    /Trebuchet-BoldItalic
    /TrebuchetMS
    /TrebuchetMS-Bold
    /TrebuchetMS-Italic
    /Tunga
    /Tunga-Bold
    /TwCenMT-Bold
    /TwCenMT-BoldItalic
    /TwCenMT-Condensed
    /TwCenMT-CondensedBold
    /TwCenMT-CondensedExtraBold
    /TwCenMT-Italic
    /TwCenMT-Regular
    /Type0755
    /Type0756
    /TypoUprightBT-Regular
    /UmbraBT-Regular
    /Uni0553
    /Uni0554
    /Uni0563
    /Uni0564
    /UniversalMath1BT-Regular
    /Univers-Bold
    /Univers-BoldItalic
    /Univers-Condensed-Bold
    /Univers-Condensed-BoldItalic
    /Univers-Condensed-Medium
    /Univers-Condensed-MediumItalic
    /Univers-Medium
    /Univers-MediumItalic
    /UrbanBrush
    /Usherwood-Book
    /UsherwoodLT-Bold
    /UsherwoodLT-Book
    /Utsaah
    /Utsaah-Bold
    /Utsaah-BoldItalic
    /Utsaah-Italic
    /VAGRoundedBT-Regular
    /Vani
    /Vani-Bold
    /VanillaWhale
    /Venetian301BT-Bold
    /Venetian301BT-BoldItalic
    /Venetian301BT-Demi
    /Venetian301BT-DemiItalic
    /Venetian301BT-Italic
    /Venetian301BT-Roman
    /Verdana
    /Verdana-Bold
    /Verdana-BoldItalic
    /Verdana-Italic
    /Vijaya
    /Vijaya-Bold
    /VinerHandITC
    /VinetaBT-Regular
    /VisitorTT1BRK
    /VisitorTT2BRK
    /Vivaldii
    /VivaStd-Bold
    /VivaStd-Light
    /VivaStd-Regular
    /VladimirScript
    /Vrinda
    /Vrinda-Bold
    /VTKSEstilosa
    /WarnockPro-Bold
    /WarnockPro-BoldCapt
    /WarnockPro-BoldDisp
    /WarnockPro-BoldIt
    /WarnockPro-BoldItCapt
    /WarnockPro-BoldItDisp
    /WarnockPro-BoldItSubh
    /WarnockPro-BoldSubh
    /WarnockPro-Capt
    /WarnockPro-Disp
    /WarnockPro-It
    /WarnockPro-ItCapt
    /WarnockPro-ItDisp
    /WarnockPro-ItSubh
    /WarnockPro-Light
    /WarnockPro-LightCapt
    /WarnockPro-LightDisp
    /WarnockPro-LightIt
    /WarnockPro-LightItCapt
    /WarnockPro-LightItDisp
    /WarnockPro-LightItSubh
    /WarnockPro-LightSubh
    /WarnockPro-Regular
    /WarnockPro-Semibold
    /WarnockPro-SemiboldCapt
    /WarnockPro-SemiboldDisp
    /WarnockPro-SemiboldIt
    /WarnockPro-SemiboldItCapt
    /WarnockPro-SemiboldItDisp
    /WarnockPro-SemiboldItSubh
    /WarnockPro-SemiboldSubh
    /WarnockPro-Subh
    /Webdings
    /WeddingTextBT-Regular
    /WeissBT-Bold
    /WeissBT-ExtraBold
    /WeissBT-Italic
    /WeissBT-Roman
    /WindsorBT-Elongated
    /WindsorBT-Light
    /WindsorBT-LightCondensed
    /WindsorBT-Outline
    /WindsorBT-Roman
    /Wingdings2
    /Wingdings3
    /Wingdings-Regular
    /WoodtypeOrnamentsStd
    /ZapfCalligraphic801BT-Bold
    /ZapfCalligraphic801BT-BoldItal
    /ZapfCalligraphic801BT-Italic
    /ZapfCalligraphic801BT-Roman
    /ZapfChancery-MediumItalic
    /ZapfDingbats
    /ZapfElliptical711BT-Bold
    /ZapfElliptical711BT-BoldItalic
    /ZapfElliptical711BT-Italic
    /ZapfElliptical711BT-Roman
    /ZapfHumanist601BT-Bold
    /ZapfHumanist601BT-BoldItalic
    /ZapfHumanist601BT-Demi
    /ZapfHumanist601BT-DemiItalic
    /ZapfHumanist601BT-Italic
    /ZapfHumanist601BT-Roman
    /ZapfHumanist601BT-Ultra
    /ZapfHumanist601BT-UltraItalic
    /ZapfHumnst601GrkBT-Demi
    /ZapfHumnst601GrkBT-DemiInclind
    /ZapfHumnst601GrkBT-Ultra
    /ZapfHumnst601GrkBT-UltraInclnd
    /ZodiacBT-Regular
    /Zrnic
    /ZurichBT-Black
    /ZurichBT-BlackExtended
    /ZurichBT-BlackItalic
    /ZurichBT-Bold
    /ZurichBT-BoldCondensed
    /ZurichBT-BoldCondensedItalic
    /ZurichBT-BoldExtended
    /ZurichBT-BoldExtraCondensed
    /ZurichBT-BoldItalic
    /ZurichBT-ExtraBlack
    /ZurichBT-ExtraCondensed
    /ZurichBT-Italic
    /ZurichBT-ItalicCondensed
    /ZurichBT-Light
    /ZurichBT-LightCondensed
    /ZurichBT-LightCondensedItalic
    /ZurichBT-LightExtraCondensed
    /ZurichBT-LightItalic
    /ZurichBT-Roman
    /ZurichBT-RomanCondensed
    /ZurichBT-RomanExtended
    /ZurichBT-UltraBlackExtended
    /ZurichCyrillicBT-Bold
    /ZurichCyrillicBT-BoldItalic
    /ZurichCyrillicBT-Italic
    /ZurichCyrillicBT-Roman
    /ZurichGreekBT-Bold
    /ZurichGreekBT-BoldInclined
    /ZurichGreekBT-Inclined
    /ZurichGreekBT-Roman
    /ZurichWin95BT-Black
    /ZWAdobeF
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /PDFX1a:2003
  ]
  /PDFX1aCheck true
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError false
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <>
    /CHT <>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV <>
    /HUN <>
    /ITA (Utilizzare queste impostazioni per creare documenti Adobe PDF che devono essere conformi o verificati in base a PDF/X-1a:2001, uno standard ISO per lo scambio di contenuto grafico. Per ulteriori informazioni sulla creazione di documenti PDF compatibili con PDF/X-1a, consultare la Guida dell'utente di Acrobat. I documenti PDF creati possono essere aperti con Acrobat e Adobe Reader 4.0 e versioni successive.)
    /JPN <>
    /KOR <>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die moeten worden gecontroleerd of moeten voldoen aan PDF/X-1a:2001, een ISO-standaard voor het uitwisselen van grafische gegevens. Raadpleeg de gebruikershandleiding van Acrobat voor meer informatie over het maken van PDF-documenten die compatibel zijn met PDF/X-1a. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 4.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents that are to be checked or must conform to PDF/X-1a:2001, an ISO standard for graphic content exchange.  For more information on creating PDF/X-1a compliant PDF documents, please refer to the Acrobat User Guide.  Created PDF documents can be opened with Acrobat and Adobe Reader 4.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /HighResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [2383.937 3370.394]
>> setpagedevice


